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Warming-up

Task 1 Read the following abbreviations of
organizations and write down their full names.

( IMF ] wro )
UN | ( UNICEF
10C ] WWF

| Task 2 List at least two companies for each type
g of the following products.

Unit Objectives '/ A J \ "cmmi

After studying this unit, you are expécted to:
W78 acquire basic knowledge aboutithe organizational structure, department
responsibilities, and job responsibilities

Sportswear

® master the skills of greeting, making a self-introduction and writing an envellife

(

‘ ® master the words and phrases concerning organizations

i

¥ Organization 3
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Reading A

Can Employees Decide
an Organization’s
Leadership?

Steven recently started thinking maybe
he wasn't the best candidate for the Chicf
Exceutive Officer (CEO) any longer. Instead
of simply appointing a successor, he asked
himsclf, “If we truly believe cmployees should
run companies, why not let our employees
elect their own leader, the next CEO?”

Steven called an all-hands meeting with 100
employees. During the meeting he shared his
thoughts and his vision of introducing voring
for the post of CEO, and asked all the staff o
vore on it. Dustin was then chosen as the new
CEO, with 95% of the votes.

This brought about another interesting

wanted to be elected as well. Dustin asked
them if they were sure about that, because
there would be a chance that they would be
vored out of their own positions. Srill, they
wanted to go ahead with it. What Dustin

had warned the current leadership about
became a reality. One was even voted out by
100% of the voters. “It was a very sensitive
situation which was difficult to handle. Some
of the former leaders needed time to reflect
on their own behavior. But P'm happy that all
those who were voted out are still with the
company, or left duc to other reasons much
later,” Dustin noted.

Today the leadership election process looks

The CEO starts the process by proposing an
organizational structure for the next year
with a public document, sharing a vision for
the future and what would be needed in terms
of leadership positions. Everyone s able to
question the necessity of any position. Once
the positions are defined, everyone can apply,
or propose someone else. One month before
an clection, the people who are up for the
position introduce themselves and their ideas.
Successful candidates need to be supported
by at least 2/3 of all stakeholders. If nobody
receives the required number of votes, the
previous person stays on for another six
months, and then a new lection would be held.

‘The practice is not perfect. It takes a
ot of emorional energy from the entirc
organization, especially during the month of
campaigning. However, leadership clections
also create an atmosphere where people may
leave leadership roles without losing face,
allowing people to feel comfortable going in
and out of the leadership. Most importantly,
diversity in the leadership is enhanced, and
hence also innovation in the organization.

employee implor-i/n BRE, HA

organization fagono'zexfon/n 42, EE. HUAS

leadership /li:dorfip/ n. G, HFE
candidate /'kendadeit/ n. RIEA, BiFE
executive /ig'zekjouv/ a. {THE), EEH
appoint opomt/v 5, Ei

successor sak'sesar/n. SHE

vision Mvisan/n. #9718, 18

consequence /kamsa-kwens/n. [FR

reality friwloti/n. B, ME

sensitive fsensotiv/a. FAVLALEER), BB
propose fro'pouz/v 183X, it HER
necessity /na'sesati/ n. 8, LR

define /di'fam/v. 2, RE

stakeholder /steikhouldar/'n. £5A, HiNEXRE

campaign kenpein/v. £ iEE
diversity /dar'varsati/ n. B4, Bl
enhance /m'hens/v. &, Xi#

hence fhens/ad. Bt bt
innovation ana'verfan’n. %37, 18

Chief Executive Officer (CEQ) 2. EREHTE
R

consequence. The rest of the leadership quite different. vote on BE, %
. bringabout 312,
== o Ay *Zt- vote..out (of) BERE M
== L# 17 Jﬁ 3 goahead with FHiEM, HFF

RHEEASR
ST
ERTEXER,
MEES IR
AIEIN o

.

reflect on FREE

1 "N dueto BaF, Bh
~ in terms of e ME, Eo-AE
~ beupfor  EHER, RIS (fEREAS)
Nor 7
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T A \“ 1
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o Wisdom of China

REBTER, NMALSENEHENX
. EaXH. PLEAFERN,
HFHENE, BHTHIARRE
BWHE, BELTBMAERES.

Wisdom of China

Jin Merchants

n ancient China the Jin Merchants were
L guild from Shanxi province. During the
Ming and Qing dynasties, these Jin Merchants,
with their talent and intelligence in managing
trade and commerce, constantly innovated
business methods and forms of organization.
They gradually came to dominate various
commercial organizations, to rank first among
the top 10 Chinese merchant guilds in history.
The Jin Merchants formed a relatively complete cultural system. For example,
they emphasized honesty and trustworthiness, and maintained a balance
between moral integrity and material interests. The Confucian
principle, “Culture, correct action, loyalty and trust”, was
always observed in their business practices. This unique
business culture influenced the Jin Merchants®
codes of conduct and their pursuits in life.
Even business people today could
be inspired and enlightened
by some ideas of the Jin
Merchant culture.

Search for more information about
the business culture of Jin Merchants,
for example the famous Qiao Family.
Then share what you find with your
classmates.

ér 0! - - - R

Organization 7
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Appetizer
B~ —
Tuna Fish Salad @
Roast Beef Salad

Set Lunch
MENU

RIHEFREIE

FRIENDSHIP INTERNATIONAL HOUSE
otk JERAERR PRAIAA x x
Add: No. xx Zhongguancun Street, Ha

Ealci:h
SR

Hot Soup
)

Pumpkin Soup
French Vegetable Soup
Cream of Carrot Soup

Main Course
**Please select one of
your favorites in each
course** Seafood Pizza
190.00 yuan + 10% per Grilled Steak w/ Garlic Sauce
person for 2/F Bejiing
foom Dessert

180.00 yuan + 10% per

Roast Chicken g
e
FETHE

person for 5/F Sanya

Room
Napoleon Cake
Apple Pie
Strawberry Pudding

Beverage

Listening & Speaking

s 09—
w

Coffee or Tea LIS

SR TERS K AYEAERL
EnR, RMIEMRAYT O
DALY, FAERLGRTES
HFRARTTEMEE, BMTE
FEETEESLRRIME PRI

1BRPREEST -

Listening & Speal

Task 4 «0) Listen to the conversation between

Task 1 «6) Shirley is Mr. Muller's secretary. Listen
to the telephone conversation and check her
note. Did she make any mistakes?

David Charles called.

Call him back before 5:30 p.m.—

it’s urgent.

Phone number: 22372598

Task 2 «0) Listen to a phone message and

complete the following note.

Telephone Message

From.
For
Phone number

Message

Task 3 «0) Anna is phoning Mr. Brown for an
appointment. Listen to the conversation and
choose the best answer to each question you
hear.
1. A. On Monday.

8. 0n Tuesday.

C. On Wednesday.

D. On Thursday.

2. A He'll visit the factory.
B. He'll have lunch with someone.
C. He'll meet someone from the Head Office.
D. He'll have an important meeting.

3. A. On Tuesday morning at 9:30
B. On Tuesday afternoon at 3:00.
C. On Wednesday morning at 9:30.
D. On Wednesday afternoon at 3:00.

Tom Bares and his secretary, Cathy. Then
complete the schedule.

Mr. Barnes’ Schedule

Monday

9:30 am.: 1 with Auden
Company

Tuesday

10:00 a.m.: 2 wmeeting

Afternoon: 3 wateting

wednesday

9:00 A Meet the mew 4

Afternoon: Tripto 5

Task 5 «0) Listen to the passage twice and fill in
the blanks with what you hear.
Time is equal to everyone. Whether you are smart
or foolish, ugly or beautiful, you have the same
24 hours each day that everyone else has. How
you spend that valuable time determines the
Time is more precious than
any possessions.
There are three rules for effective time management.
Firstly, don't create . Don'ttry
to work fulltime and take a full load. Be reasonable
about how much work you can do
Secondly, make a st of al the things that you need
to get done in a given time. Put the tasks in order
of d de i

items.

Thirdly, avoid lack of focus. Use lists to
To be more attentive,

set boundaries with family and friends when

you are at work, as personal phone calls and

emails can easily disturb your workday progress.

Ina modern you can

use technology to help. For unimportant

communication, provide clients with a fax

number or an email address. This should cut

down on the number of unimportant phone calls

you receive throughout the day.

Task 6 $ Work in pairs. Practice making an
appointment on telephone with the help of the
instructions below.

Role A Receptionist

= Greet the caller.

= Set a day and time for the appointment.
= Get the caller's telephone number.

= Confirm the information.

* Close the conversation.

Role B Caller

= State who you are and the wish to
make an appointment.

= Agree to the date and time.

= Give your telephone number.

= Thank the receptionist.
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Writing

NEBXRRUENIHEHPERAE L
RZFESZ, FLMESHIFRRIHT SRS
3, EFEBIENIDSETAIIIRE

Invitation

Task 1 Work in pairs. Discuss the questions
below.
1. On what occasions do people send and

Informal Invitation

09:00 ol = @D
Hi, Lisa.
I've got two tickets for the
Bob concert on Saturday at 7:00 p.m.

Would you like to come?

4%, BT R RRM A S,

What information is usually included in an

~

ey Hi, Bob.
RE\EE;E*EF—\‘ZE{J—% 'f’E?ﬁIS o invitation? T;ani you for your invitation. 2
I'd love to come for the concert. Lisa

Task 2 Read the invitations below and complete

Shall we meet at 6:30 p.m. at
the following statements.

the concert hall?

1. The dinner for will be held at
Grand Hotel. Q
2. Sarah invites her friends to
3 "RSVP"means’_____ " Task 3 Write an invitation to one of your
4. Bobinviteslisato classmates. And when you receive an invitation,

make a response by accepting or declining it.
You may refer to the above invitations or the
useful expressions below.

Formal Invitation

Mr. and Mrs. George Smith USEFUL
request the pleasure of the company of
Mr. and Mrs. Mark Stevenson EXPRESSIUNS
at dinwer at Grand Hotel
ow Frida
July 4, at 7:00 p.m.

v
You are invited to
Sarah Taylor’s 12th Birthday Party
at the Sunshine Country club
26 westgate Road, Ealing
Dress: formal N

A
April 25, 2022

7:30 p.m.

RSVP to sarahwehotmail.com

or 0113 923 5555 by April 22 ———

46 UNIT3

Mini-project

Mini—project

Task Work in groups. Suppose you are having dinner with your foreign clients who are visiting
China at a Chinese restaurant. Read the menu, introduce the dishes and have small talk with your
clients. Pay attention to the table etiquette.

\MAM%M%U/

RIERITERRIT— 1/ NEFEISE
BINE, BAEMN—MEERE.

FHEESGABTEFERVIRZHEXA
RUMIES RS, EiR EsRE

FRAERR SHNIAER
[ n
Traditional Chinese Wok-fried Prawns L‘ /L /J \gﬁ ﬁ; :—Et ;‘T-'D Ejz_/l\lﬁ E . IJﬁ E }E’/V\
Six-combination Plate with Leek, Ginger and

Tomato Sauce

PR, FIR(FIESR.

RS Sy
14 I
Pork Chop with Sweet Pork Lungs in Chili
and Sour Sauce Sauce
EEEE REHFE
I I
Steamed Sea Bass Salted Fish and
with Light Sauce Eggplant Clay Pot
.
. Chinese
S0 IR .
N ol Dinner
Pork with Preserve YYang Chow Fried Rice
Vegetables Set Menu A
EHFREEE pla=ve ]
14 I
Minced Beef and Tofu Beijing Roast Duck
Soup
TIEE B RISRE
Il I
Stir-fried Vegetables Fresh Seasonal Fruit

with Bamboo Pith

Iﬂéﬂ%ﬁvﬁ\

Business Meals 47
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Task 1 Match the words or phrase on the left with their meanings on the right. Task 4 Rewrite the following sentences after  Task 5 Translate the following sentences into
the models. English using the given words or phrases.
1 knowledgeable @ the way of acting or behavior towards other people 1. ETEPERMORAERE. (pay)
2 imply (@ the person elected or appointed to act for others You are ot concentrating on which fork you
should use. S ————
3 manner @ greater or better than usual You are not concentrating on which fork. -+ WA T
4 intelligently @ to make it seem likely that something is true or exists
© condict o (of a person) ing a lot 1. He did not know where he should go.
6 representative © to develop in a particular way or have a particular result 3 MABITHFE . (tum out)
7 entertain @ something very important and needing to be dealt with immediately 2. We have not decided whether we should go
8 extraordinary @ in a knowledgeable and insightful way; cleverly there or not. 4 EERIBEARFALRA. (mannen
9 urgency © to behave oneself in a particular way
10 turn out © toreceive people s guests 3. Tcan tell you how you can get to the cinema. 5, SN AL, FORNAEFRETIE,
on)
Task 2 Complete the sentences with the words  Task 3 Rewrite each of the following sentences
or phrase from Task 1. Change the form if with the word or phrases given in brackets. P
necessary. Change the form if necessary. 6 EFSBMHAFREE. (select)
1. This restaurant is an excellent place for 1. He has obtained a good reputation for his Business meals are multitasking jobs. Multitasking
business guests. business. (build up) L N T B -
2. Some parents insist that children learn good "'f":m"*f; o :‘“‘"mh"slﬂ‘“ C 7. RIBRRREEETERRERR.
table at home. g L (favorite)
3. He said he agreed with us, but the way he 2. My lttle brother showed his best manners in 1. Where i the book? [ bought the book this
spoke something else. ‘the summer camp. (be on one's best behavior) morming. _
4. Something should be done about this as a 8 BERBIZAEHRZAEA . (main course)
matter of
5. The secretary dreamed of having some kind 3. If you have a difficult time, I'l support and 3 The teacher wil come tomonrove. The teacher
of software to organize her files encourage you until the end. (see through)
teaches you Spanish.
6. We've made.
protection,
7. She wanted to learn how to herself 4. Don't throw the plastic bags away, as they 3. The woman s our manager. Te woman &
in a job interview. may be useful sometime. (come in handy)
speaking at the meeting.
8. We need to find a(n) person to
give us some advice on this matter.
9.To my surprise, the stranger _______to 5. Itis good for you to know what you don't
be an old friend of my mother's. know. (pay)
10. Thomas is the of his fellow
workers at the meeting.
s s Business Mests 45

Language Lab

MY ARTIES RN
tEy)ll%k, BEBEERIE. 194HM
BERYRYG, NERXIEE
%3,

Self-study Room

REEREEREMES
HIBHOHR, SBTEMN
R, BTAVEERE,
Passive Voice S ] BRI, BHFERS

A. had been built B, was but appetizer  buildup  come in handy company

3 BRI A EIES (Active C.was being built  D. is being built s LT A by an b fp iﬂ_j, *t x ~£% Na) =52 E
ply N
HiE SRR EER R EFZE
Voice ) FIEIEAS (Passve Voice ) . ERESTREERIFWRLERAGE, BabES This meeting room is only by el inimiis SR )IL,IE =i f 1/\*[] =)
employees of the company.

| SR R A AR Atouse 8. to have used oo =t =tmen oot taity =+ 3‘-_ | ﬁg j:l ; 3 Ej— B L /{ *E

Self-study Room Unit File

2 LFEEREAERFEER; C. to be used D. for the use of tumout  urgency  variety
3 hTESHSE. 28, BRIERECHNS . 4.1 don't remember a chance to make a N oA é A
BB presntationbefresomany cstomers.  Listening & Speaking FHNEELST, H—FI
A having been given  B. having given  Asking for and giving advice
be mmf’i - BRI £ E C.tohave beengiven . to have given fvs EE ﬁ Fl_,u:.
— 7 e st that light music keeps people from e o
?&E am/is/are am/is/are being | hasihave been becoming sleepy at their work. \Writing an invitation
% waslwere wasiwere being | had been o A found 8. has found
R shall/will be x shall/will have been . has been found D, finds I
gHAR hould/would b rouldwoud have 6. Th t the t, 0 itisn't it project
S | ¢ been  room ___at the moment, s0 1SNt yoqycing typical Chinese dishes
looking
A s being painted; is best
© ke, let, nve, helo, he 3. The flowers in this office (not water) B. has painted; the best Grammar
make, let, have, help, hear, 1 e
watch, see, feel, notice ia) yet C.is painted:; ts best Passive voice
ABRIEURER to do. BIS0: He 4. The new employees hope _____ (give) a D. has been painted; best Look back through
bills. ’ i
2 e RN chance to try 7. He____ aticket because he drove pasta  this unit. Find more
T, 40 suit, fit, join, last, 5. Has the money (pay) yet? stop sign. words and phrases that
cost, lack, break out, belong 6. When will the meeting _____ (hold)? A gave 5. was given you think are useful.
to, agree with . 7. Great changes in Shenzhen (take
i lace) in mge ast decade. € wos ging O had given
S, S0 wash, dean, sell, Pl P 8. When her husband died, all her happiness
cook, weigh,aste, keep .. 8. A wage agreement (tear up) by the
B4m; This kind of cloth washes employers o destored 5 damged L1 1
very wel. o et (mend) was destroye lamage Task 3 Correct the mistakes in the following
4 want, need, require 0l be worth y — C.had damaged  D. destroyed sentences.
EEng i, 10.Who'is (blame); 9. Don't be too hard on Jane. It was nother 1. The future is belonged to you
fault that the vase. 2. How long will the meeting be lasted?
" N Task 2 Choose m.lm“"sw“ to complete A. has broken B.is breaking 3. Don't get the ink on your shirt, for it won't be
Task 1 Fill in the blanks with the correct each of the following sentences. C wastroken D has been broken ashed out .
form of the given verbs or phrases. 1. What a lovely birthday party! Itis worth
o !Tb"n " ': T i v ' party 10. Her own story and this book is 4. The car needs repaired.
—— (oring upybymy o Y expected to come out next month. 5. Financially, your plans have been worked out
2. French (speak) as the official A. 10 be remembered  B. remembering n.had been wiritten B, has been written o
well for us.
anguage in Canada €. to remember - being remembered C. had written D. has written 6. The group will be examined the device first.
7. This kind of material is felt very soft.
8. The new CD was cost him 100 yuan.
50 unTa BusinessMeals 51
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e eI
* RAEELEE

MFABUBRAFATAEE, UATRRNFS. T, RIKEHES, @ s
BEATEEWSNEANRT, ARBOSEREIE iR i

® LERITHAEE
SRITEEMAMITER (URMITEY ) « BRMOEIIZ, UK Project.
Supplementary Listening SAREARE, RBEEE

& EFINRHFIERC
EIFD#HZHE, B1&Pre-listening. Listening 1 Post-listening = 4
BHRE ENEREHEEERIRENHRIBEEN. BEED. HRIES

BEN RIS BE DML RIEEIE, ERSE ST Guided Communication #1 Free

T ERbi} 5213-4489-9 49.90
Communication fFIX %> Z 1M (VRAR) 5213-4360-1 50.90
. LSILe # 2 5213-4490-5 49.90
& BRI B3R Boff (VRAR) 5213-4491-2 50.90
BPFAERERGTINDR, 1BFTIFTRIDEE SR, NEMAIEX
HAZFRF T A

& REHFRERR
UREHFRE. BEFHFRE. VRIRE

Wisdom of Ching
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& REEEHE
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I want to give something to my parents, as well as my sister. They are all extremely '

interested in Chinese culture.

I notice a wonderful use of technology here. | am extremely interested in smart
cars. Can you tell me about how they work?

- FTERVESE RS A E T -

Scenaric: Vivian and John are discussing developing new products with their R&D colleague,
Mark, at the meeting room.

(You will play the role of John.)

Vivian: Our last products used the clotsonné pattern which has been widely recognized by overseas
customers. Dioes the R&D department have any new idess this time?

Mark: We are considering using famous Chinese paintings, or patterns like auspidious douds.
‘What do you think?

John: 1 think the doud patterns might be a good idea. Such patterns were applied to the torch of
thi Batjing 2008 Olymplc Games.

Mark: Yes, our customers may be familiar with this pattern.

John:  What about product design? Do you have any new ideas?

Mark: Maybe we can imitate some anclent Chinese tableware and design products with special
shapes.

Vivian: We can fully integrate Chinese elements.

John:  Great suggestion. After the preliminary design fs out, I can give our clients an initial
viewing.

Mark: Okay, please send me the feedback as soon as possible. This allows us to adjust the product
deslgn in time.

Vivian: I think such design will definttely be welcomed by customers.

John: Can't agree more. We combine traditional culture with modern elements so that our
products not enly honar cultural heritage, but also keep pace with the times.

I notice a wonderful use of technology here. | am extremely interested in smart
cars. Can you tell me about how they work?
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Reading A
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Wisdom of China
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2, BELIEMARKES.

Reading B
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Writing
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21



- 20249MEHEF SRR TITER IV ZE RY BN 4R -

CONTENTS BH% (Book 1)

Wisdom

Reading A of China

Reading B

Can Employees Decide

Organization Abbreviations of

o an Organization's Jin Merchants TAF Profile
Organizations

Leadership?

SWAP Indust
Schedules Annoying Office Habits  Six-foot Lane e
Newsletter

Business Meals Seating Fo Tiao Qiang

Deals over Meals . Lunch Menu
Arrangements Delicacy
N Customer Ratings
o A Stitch in Time Keeps .
Describing ) . and Reviews of
the Qipao Tradition Lu Ban Lock
Products Al Yunnan Cross-
ive
bridge Noodles
P ti NaturaJam Sal
romotion International Trade The Silk Road @ ura' am .a es
Slogans Confirmation
. Express Compan FedEx
Transportation & PaY " How Do We Transport i )
Logos and The Grand Canal International Air
. Our Goods? )
Shipping Labels Waybill
Customer Genuine Goods )
) . . YiCare+ for
Service Questionnaires | Really Want to Know Have No Second .
B Yiphone

8 C t
Career Job Ad Career Trends Grandpa Amu P
Careers



Listening &

Speaking

(BRERETE (F=R)) BR -

Language
Lab

Self-study
Room

Meeting People

Making Arrangements

Dining Out

Talking About Products

Price Negotiation

Dealing with Delivery

Handling Complaints

Job Hunting

Envelope

Agenda

Invitation

Catalog

Memo

Letter of Complaint

Letter of Adjustment

Résumé

Designing A Web
Page

Making An
Itinerary of A
Business Trip

Introducing Typical
Chinese Dishes

Demonstrating
the Function of A
Product

Promoting A Product
with Appropriate
Strategies

Searching Online
the Baggage
Restrictions

Doing A Survey with
A Questionnaire and
Drafting A Summary

Performing A Job
Interview

Exercises

Exercises

Exercises

Exercises

Exercises

Exercises

Exercises

Exercises

Basic Sentence
Patterns

Tenses

Passive Voice

Subject-verb
Agreement

Noun Clauses

Attributive Clauses

Adverbial Clauses

Non-finite Verbs

23



- 20249MEHEF SRR TITER IV ZE RY BN 4R -

CONTENTS BH= (

UNIT

Office Space
Business ,
Meetin S
9 Management

Business Travel

Trip Checklist

Currencies

Brand-naming
Methods

Quality

Quality 1
Symbols

Sales Tools

Business Self-employed
Start-up or asan
Employee

24

Fashion Trends

Book 2)

Reading B

Retreating 90 Li as a
Gesture of Peace

Workpl
orkprace Code of Conduct

Meetings Are
a Matter of
Precious Time

Board Meeting

Qiao's Laugh )
Minutes

Travel Can
Sometimes
Mean Business

The Airport Security

Xu Xiake's Travels
Procedure

An Open Letter
from the Bank of

The Earliest Paper

The First Credit
e rirstredl Currency in the

Card
ar World—Jiao Zi China
The Brand .
Beijing Tong Ren  Sunshine Fast Food
Growth Journey .
Tang Franchising
of DJI
A Smashi
I Quality Control

Way to Starta  Old Sword Still Cuts

Global Business

Process

The Oldest Printed

Content )
. . A Free Prime Steak
Marketing: from Advertisement and .
. . Is Waiting for You
Blog to Vlog Brand in China
. Flag of the Overseas )
Risk It When ) Business Plan for
v Chinese and Glory of Jov's Bak
oun oy's Bake
9 the Chinese Nation y &4



(BRERETE (F=R)) BR -

Listening & Language | Self-study

Speaking Lab Room

Having Internal Decorating a New

Noti Exercises Time Management
Communication onee Office =
. . . Meeting . Taking Notes in
Arranging Meetings Minutes Exercises
Arrangements Class
A ing Busi Letter of Choosing Gifts f
rrangmg usiness e e'r o. oo?mg .| s for Exercises Using a Dictionary
Trips Appreciation Foreign Friends
. Working out a . .
Handling Money Request Letter Exercises Learning to Read
Budget
Brand Loyal
Discussing Brands Leaflet yalty Exercises Learning to Speak
Survey
. . . . Quality . . .
Talking About Quality Questionnaire o Exercises Learning to Write
Certification
. . . Drafting . Memorizing New
Attending Trade Fairs ~ Advertisement . Exercises
Advertisements Words
. . Using the Internet
. . Drafting a Business .
Starting a Business Report Exercises Search Tools to

Start-up Pl
art-up Flan Learn English

25






Warming-up

Task 1 Work in pairs. Choose one product you
prefer from each pair and explain the reason to
your partner.

Sample:

Student A:

Which would you prefer, a cloth bag or a
leather bag?

Student B:

I'd prefer a cloth bag.

It is more environmentally-friendly.

‘ a round table a square table ‘

‘ a green car a yellow car ‘
i= i
’ a laptop computer a desktop computer ‘

Task 2 Work in pairs and discuss the following
questions.

What factors will you consider before you buy
a product? Which one is the most important for
you? Why?
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Reading A

Zhang Jin’s day usually begins with the gentle

clicks of a treadle sewing machine. Time slips
by quickly as he sews tailor-made gipao for
customers across the country.

In 1987, at the age of 15, Zhang started
learning garment-making from the descendants
of the Hongbang tailors who were famous

in the early 20th century for their skills at
sewing gowns. During his first three months,
Zhang had to learn how to make buttonholes,
and also had to iron clothes daily. After
acquiring a good grasp of certain basic skills,
he began to make pants. After some period
of practice, he was allowed to learn how to
make gipao, which is known for its complex
and numerous tailoring procedures. Having
completed three years of training, he opened

28

A Stitch in
Time Keeps
the Qipao

Tradition
Alive

a clothing shop in Jinan, the capital of
Shandong province.

However, mechanization of the garment-
making industry in the 1990s lowered prices,
while offering a wide range of styles in
synthetic materials, which resulted in a drop
in demand for handmade clothes. Zhang’s
shop was hit hard. In 2001, traditional
Chinese garments regained their popularity
after the Asia-Pacific Economic Cooperation
(APEC) Forum in Shanghai, at which the
leaders of APEC members wore Tang Suits for
the group photos. Seizing this opportunity,
Zhang returned to the garment industry in
2006.

“Qipao is a one-of-a-kind product,” says



R Zhang. He tailors the garments on the basis of

each customer’s figure. He takes more than 20
measurements to ensure the uniqueness of every
dress, and uses different fabrics and designs to
suit each person’s body shape. Zhang has also
adjusted his designs to keep pace with changing
tastes. The modern gipao usually has a zipper
stitched on one side, and fake fasteners on
the front. Traditionally, the front was fastened
by pankou knots, but generally these are now
only used for decoration, which also saves time
when the garment is put on.

In Zhang’s view, gipao is not just an elegant dress

for covering people’s bodies, but a garment that embodies
traditional Chinese etiquette and culture. Realizing that increasing numbers of younger people
have become interested in traditional gipao-making techniques, Zhang has recruited more than
10 apprentices. He also gives lectures on his craft, with hopes that more people will learn about
and fall in love with the traditional dress.

tailoring /tetlormy/ n. FHH A, HEFZ
mechanization /imekana'zerfan/ n. HUA L

lower /lovar/ v. )&, 4B/, FEIR

synthetic /sm'Getik/ a. AIER), (AL ) &K
regain /ri'gem/ v. EFHKE, MRE

popularity /papjo'leerati/ n. TIIM, EX, RIT

stitch /sutf/n. (48409 ) —%t, 4%

v. 4 BE
treadle /'tredl/n. ( &35 [RATIRENHLERAD ) B
sew /sou/ v. 588, HExh

tailor /'tetlor/ n. #4&
v. Efff, BIIHEIME
tailor-made /terlor 'merd/ a. EME), FFHIH
garment /'garrmont/ n. ( —14 ) KR
descendant /di'sendont/ n. 55, 5
gown /gavn/ n. ( LIEFAIFAEFN ) 4Lk, L
pants /pents/n. [ pl.] #HF
complex /kaxm'pleks/ a. EZ&H], MEER
numerous /numoaras/ a. ;REZH, FEH

measurement /'mezormont/ n. R, KE, M
fabric /'faebrik/n. 345, okt

zipper /'zipar/ n. {r5E, R

fake /fetk/ a. |RE9, 1HIERD

fastener /'faesanor/ n. A0, $usE, N4

fasten /'faeson/v. L2, X

knot /ma:t/n. ( BERZITH ) 4

decoration /,deke'rerfon/ n. 345, Eih &
elegant /'elogont/ a. SR, KER
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Reading A

embody /m'ba:di/ v. KE, K3FE

etiquette /'etikot/ n. (#=ZATILHR) ) 2L, LAY
recruit /ri'krut/ v. B UK

apprentice /o'prentis/ n. Z4E, £EH

craft /kreft/n. F2, 18

treadle sewing machine  BIEA= 424041

resultin B, S
keep pace with 5-$E-
in one’s view T EBR

Hongbang tailor ( ZT#3#;4% ) is a career that
can be traced to the end of the Qing dynasty.
Because Western-style suits were first
introduced by foreigners, many of whom had
red hair and blue eyes, people used the Chinese
characters “hong” meaning red and “bang”
meaning the group to describe the needlework
craftsmen. The first generation of Hongbang
tailors started in Ningbo and further developed
in Shanghai. They founded the first garment
school in modern China and eventually spread
their skills worldwide.

Tang Suit ( B2 ) is the short Chinese jacket
with a high and round collar and symmetrical
lapels ( 4% ) which are fastened down the
front. The name “Tang Suit” was originally
created by overseas Chinese people due to the
prosperity of the Tang dynasty. The word “Tang
actually means Chinese, and “Tang Suit” means
“Chinese clothing worn by Chinese people”.

"
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Task 1 Fill in the blanks with appropriate
information from the passage.

p

Zhang Jin's Apprenticeship

Starting: at the age of 15
Stage 1: 1) learned to

2) every day

Stage 2: learned to

Stage 3: learned to

Ending: at the age of

A 4

Task 2 Answer the following questions according

to the passage.

1. How many years of training had Zhang Jin taken
before he opened his own garment shop?

2. Why was Zhang's shop hit hard?

3. How does Zhang make gipao a one-of-a-kind
product?

4. What adjustments has Zhang made to keep
pace with the changing tastes?

5. Why does Zhang recruit apprentices and give
lectures on his craft?

Task 3 Do you like gipao? Why or why not?
Share the reasons with your partner.

Business Know-how

Making a Catalog

A catalog usually includes a description of
the goods, prices and pictures;

Select carefully the goods, the pictures and
the language used;

Keep it simple. Limit the number of the
pictures used;

Ensure high quality of design, photography,
paper and printing.




Wisdom of China %ﬁ

Lu Ban Lock

u Ban is honored as the forefather of China’s
folk artisans, known for creating a long line
of products that helped ordinary people. His
inventions include: the saw, ladder, umbrella, key
and lock, and more—all still used to this day!
Legend has it that, in order to test how smart his
son was, Lu Ban used six wooden strips to make
a toy that was difficult to take apart when put
together. Today we know this as the “Lu Ban Lock”,

a type of mortise and tenon joint structure ( #EJNZEH )
without ropes or nails. On October 10, 2014, during a visit
to Berlin, Premier Li Keqiang gave a Lu Ban Lock as a gift to German Chancellor
Angela Merkel at a bilateral economic and technological forum with the hope that
the two countries could solve difficulties with intelligence and expand their future.

Besides Lu Ban, the ancient Chinese
are credited with having invented
many products that we still use today.
Discuss in groups of three or four

and select one more ancient Chinese
product that can most represent
ancient Chinese wisdom. Share your
findings with the class.
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Customer Ratings and Reviews of Yunnan Cross-bridge Rice Noodles

Eric PG RER A ke

(October 14, 11:18 a.m.)

It is really our favorite. The chicken broth is rich and flavorful, and the toppings have excellent
quality. Although it's a bit pricy, we're happy to pay for the difference. The restaurant is very clean
and cozy, with extremely comfortable seating. We will definitely be back soon!

& Steve RO RARORGNG

(October 3, 4:38 p.m.)

Tried the rice noodles for the first time today. For each bowl they provide all the ingredients nicely
laid out in a box first. Then, the broth comes out in a heated stone bowl, and the server puts the
noodles, along with all the toppings, in the boiling hot broth for you. Then you dig in! My favorite
cross-bridge rice noodles in New York so far. Will be back for more!

@ Jasper

ot (September 30, 10:27 a.m.) ﬁﬁﬁﬁﬁ
Love the fancy box they show you before putting all the ingredients into the soup. Five stars!
Jimm

2 mmy Ye v Loy

(September 8, 2:25 p.m.)

There was a scholar in Yunnan province, China, in the early 19th century. To pursue success in the
imperial civil examination, he stayed on an isolated island, which was connected to the land by a
bridge, thus avoiding any distractions. His wife brought him his meals across the bridge every day.
One day, she potted the chicken soup with meat for making sauce by mistake. The rice noodles
mixed in the soup tasted delicious. The scholar hardly ever ate any other types of meals after that,
until he passed the exam and became a zhuangyuan. From then on, others began calling this new
dish by the cute name of “cross-bridge rice noodles”. An interesting story, isn't it? It was because
I had heard this story that | came to try some. Believe it or not, | also did well in my exams after
eating these great rice noodles!

iz O @
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Task 1 Decide whether the following statements
are true (T) or false (F) according to the passage.
O 1. This restaurant is a small noodle restaurant in

Yunnan, China.

O 2. Jasper did well in his exams after eating the

rice noodles.

O 3. Many foreign customers are not used to the

taste of the rice noodles.

O 4. All customers are deeply impressed by the way

the rice noodles are served.

O 5. Yunnan cross-bridge rice noodles were created

by a Chinese scholar.

Task 2 Fill in the blanks according to the passage.

Customers Reviews
rich and
broth;
. ality toppings;
Eric quality topping
clean and
restaurant;

comfortable seating

nicely

ingredients;

favorite cross-bridge
rice noodles

Steve

loved the

Jasper box

attracted by a story
about how the dish was
Jimmy ;

did in exams
after eating the noodles

Ratings

five stars

five stars

rating /'rettiy/ n. 4%, 2E

broth /bro:8/ n. A%

flavorful /'flerverful/ a. IR3R T O K9

topping /tarpmy/n. (FE. BEE LR ) Fit,
Pt S

pricy /'prasi/ a. S I, SR

cozy /'kouzi/ a. ;B BEEFIE Y

ingredient /m'gri:diont/ n. ( ZIAB K ) K5,
B

scholar /'ska:lor/ n. Z23&

pursue /par'sui/v. 183K, BAF

imperial /m'prriol/ a. FEK, EFH

isolated /'aisolertid/ a. fRIZH], MEZH
distraction /dr'straekfan/ n. A SO EIEH)

lay out W, BT
along with S
digin Fialz

Yunnan cross-bridge rice noodles are one
of the best-known snacks with a history

of over 100 years, listed as an intangible
cultural heritage ( IE¥IFRIULIEFT ) of
Kunming in 2008.

Zhuangyuan was the title given to the
scholar who achieved the highest score

at the highest level of the imperial civil
examination in ancient China. In modern
culture, the term is most often used to refer
to the student who has the highest score in
the college entrance examination.
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Listening & Speaking

Task 1 «0) A salesgirl is introducing one of their printers to a customer. Listen to the conversation
and fill in the blanks with what you hear.

M: Could you give me the size of the printer?

W: Yes. It's 15 centimeters

M: How about its ?

W: It's 30 centimeters wide.

M: How long is it? :
W: The is centimeters. N
M: By the way, how much does it weigh? 4 /1
W: Its is 5 kilograms. \\\~J\\

Task 2 «0)) A customer is asking about some furniture. Listen to the conversation and complete the
form with what you hear.

Model Material Color Weight Price
1 Wood Black 186 kg $360
2 Wood Brown 158 kg $400
3

Task 3 «0)) Mike and Anne are discussing which gifts to give at the coming trade fair. Listen to the
conversation and note the reasons for and against the gifts.

Yy |

)
it

ltem For Against

pen practical not original (#r#RY, JREIAT)

mouse pad ;
carries the logo

business card case nice

a free ad practical

conference bag not original
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Task 4 «0) A shop assistant is presenting a new
model of language translator to her customer.
Listen to the conversation and choose the
points the assistant mentions in her description.

Language Translator Model (Latest)

|:| Attractive shape |:| Weight: 80 g
|:| Two colors |:| Length: 12 cm
|:| Safe to use |:| Width: 6 cm
|:| Easy to use |:| Height: 3 cm

|:| Advanced technology |:| Power: 40 w
|:| Reasonable price |:| Languages: 5

Task 5 «0) Listen to the passage twice and fill in
the blanks with what you hear.

When describing your product for a business
plan, you should start by asking yourself, “What
product am | selling?” In answering the question,
you can explain what the product is and what
the product . Then you can list the
special points that make your product different
from others. , you should state how
your product will benefit customers.

The description of your product should clearly
state . Describe the special points
of your product and how or why it will attract
customers. Emphasize any special points that
you feel will attract customers and explain how
and why these points are attractive. Try to
describe the benefits of your product from your
customers’ . Successful business
owners know or at least have an idea of what

their customers want or expect from their

product. This type of knowledge can be helpful in

building and loyalty.

Task 6 € Work in pairs. Practice describing any
three products at hand, including their sizes,
colors, materials, shapes and functions.

Sample: Size
Student A: Is the table a large or a small one?
Student B: It is a small one.

USEFUL
EXPRESSIONS
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Catalog

Product catalogs offer customers direct and sizes, colors, styles, and so on. Catalogs are
detailed information about the products they  sales tools designed to help both the sellers
are interested in, such as the descriptions of and the buyers save time and money in selling
the products, the main features or the benefits and buying.

of the products, the prices, different models,

Task 1 Read the description of the smartphone YiPhone for a catalog, and complete the following
form.

Phone Description

The YiPhone is 156.5 mm (Height) x 73.8 mm (Width) x
7.92 mm (Depth). It has a 6.5-inch flat-edge OLED
display with 1.07 billion colors and a resolution of 2,700 x
1,224 pixels. Its memory is 8 GB RAM + 128/256 GB
ROM. The battery is 4,100 mAh. Its chipset is Yi 888,
the top-end processor available to Android phones.

It runs YiOS 2, the company’s Android rival that it
unveiled earlier in the year. It's a 4G version. As for
cameras, it has 64 MP telephoto, 50 MP main, 40 MP
monochrome and 13 MP ultra-wide rear cameras—

that's a series of very high-resolution snappers, with

Display \ \ the periscope one apparently facilitating a head-
Battery \ \ scratching 200x digital zoom (as well as 3.5x optical).
Processor | | The front-facing camera is 13 MP, so a little lower-
RS ‘ ‘ resolution compared to the other snappers, but more
Price ‘ ‘ than you'll need. It sells at prices ranging from $700

to $770 with different RAM/storage.

Task 2 Suppose you want to sell something online, such as a book, a mobile phone, a pair of
earrings, a clock, etc. Write a brief introduction to it.
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Mini-project

Task Work in groups. Each group should choose one product and demonstrate to the class how to
use it. The following sample is provided for your reference.

Sample:
How to Withdraw Money
from an ATM
Step 1 Step 4
Read the ATM screen for directions. Type in the amount you wish to withdraw.
Step 2 Step 5
Insert your card into the machine and enter Confirm the transaction and collect your cash.
your PIN number. Step 6
Step 3 Remove your card from the ATM.
Once your PIN has been confirmed, select Step 7
the withdrawal transaction. Get your receipt from the ATM. Make sure

your transaction was recorded accurately.

withdraw: Bl F%
ATM: Automated Teller Machine BTIEXFRH
PIN: Personal Identification Number PMA S {3112
7SH58, FAAZHG

transaction: 32 5
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Language Lab

Task 1 Match the words or phrase on the left with their meanings on the right.

1 sew @) consisting of many different parts and often difficult to understand
2 numerous @ to make something less in amount, degree, value, etc.
3 regain @ to find new people to join a company, an organization, etc.
4 fasten Q to move, change, etc. at the same speed as somebody/something
5 popularity G to express or represent an idea or a quality
6 lower G to use a needle and thread to make stitches in cloth
7 embody @ existing in large numbers
8 recruit m to get something that you have lost back
9 complex a to become closed or joined together
10 keep pace with 0 the state of being liked or supported by a lot of people

Task 2 Complete the sentences with the words ~ Task 3 Rewrite the following sentences after

or phrase from Task 1. Change the form if the models.
necessary.
et onties = ofithereg B After he had completed three years of training, he
advisable to book hotels in advance. opened a clothing shop in Jinan.
2. We're having difficulty enough three years of training, he
qualified staff. opened a clothing shop in Jinan.
3. The company is going to their
prices to attract more customers. 1 After he had turned Off the radiO, he began to
4. The national flag is supposed to go over his lessons.
the spirit of our country.
5. Frankly speaking, the film's plot was so 2. Because she had been ill for a long time, she
that | couldn’t follow it. needed time to recover.
6. She got quickly into her car and
the seat belt. 3. Although he had been told many times, he
7. Did you the button on my shirt, still repeated the same mistake.
darling?
8. The doctors don’t know if he will ever
the use of his legs. Traditional Chinese garments regained their
9. The advantages of this new system are too popularity after the APEC Forum in Shanghai. The

to mention. leaders of APEC members wore Tang Suits for the

h fi .
10.Wemust _ the new development cERERERE S

of modern scientific research.

Traditional Chinese garments regained their
popularity after the APEC Forum in Shanghai,

the leaders of APEC members wore Tang
Suits for the group photos.
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1. The journey around the world took the old

sailor nine months. The sailing time of the
journey was 226 days.

2. Children in the summer camp had many new
friends soon. They shared food, stories and
projects with many new friends.

3. Learning another language is like stepping out
of a door. | can look back and see more clearly
my own language through the door.

Task 4 Choose the best answers to complete the
following passage.

Next time you see a pigeon flying 1 the
sky, look at it carefully! Is it holding a can? Or a
camera? Or wearing a backpack? If it's a carrier

pigeon, it just might be a working bird.

You've probably of working dogs that help
police officers, or horses that help farmers. Did you
know that carrier pigeons canbe 3 to help
people too? What kind of tasks do these birds 4 ?

Carrier pigeons can be trained to carry messages
to people. The noteis _ 5 into a small can.
The canis 6  to the pigeon’s leg. Then

the pigeon fliesoff to 7  the note. Carrier
pigeons are good messengers because they're
fast and can fly long distances. They also have
agood 8 of direction. They can even reach
places that people can’t. More than 800 years
ago, Genghis Khan,
across his lands! In 2010, Cuba used pigeons to

send election 10 to its mountain people.
1. A. by B. under
C. across D.on
2. A. heard B. spoken
C. said D. asked

10.

A. bought B. worked
C. run D. trained
A. act B. work
C. perform D. give

A. carried B. placed
C. asked D. held
A. tired B. tied

C. topped D. tried
A. deliver B. benefit
C. cause D. shape
A. sense B. like

C. will D. habit
A. came up B. set up
C. came to D. set to
A. books B. tables
C. results D. works

Task 5 Translate the following sentences into
English using the given words or phrases.

1

Rl \ikikEE, B THEF. Glip)

2. XEEFRIEBRIZIK3 K, T2 XK,

- BORESHEN R LR

(measurement)

- (adjust)

efEing EEIETR, SHIREFE . (regain)

. BITHERRRE, LURESS

TERHARIRER. (

(tailor)

NEF MRS RS SEFNZIR.

(result in)

MRS TEREE T

mZE, T AIRNEMN
R=. (rating)

HLITERIER—K 100 =TI Z2—
THEAT. (along with)

A
S
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Self-study Room

Subject-verb Agreement

REAFPHNEBE—HEETEMBEEE T, BXNESMBEEH KRR EAI—F,
HfIELiEd, BAEERERFEIERNE (IE ) URIBENESNEYE, BEERME
BHAEIR, a5 hE.

FiE i85 k)
a. To stay at office is her choice.
X shEE. AT %0 | b. Growing flowers needs watering.

c. What he said is true.

the IlfEAIIERTR—3E A, 0 the old,

the young, the rich, the poor & £%0 | The young are the future.

a. Someone needs to do something.
AERIE % | b. No one is more qualified to do this job than he is.
c. Either of us speaks English.

a. Twenty minutes isn’t enough for her to finish the test.
%0 | b. Two hundred miles is very far for a man to walk.
c. A one-million-pound note is unreal.

DEEBEDLL + ATEEE EA%0 | Two-thirds of the water in this village is polluted.
DB + E¥Z13 S# | Fifteen percent of the teachers in this school are women.

FTETE. E8. KE. HB. 28053
HINEH (BEREF—IEE)

a. The merchandise has arrived undamaged.
8% | b. All the machinery in the factory is made in China.
. The furniture he bought was cheap.

(K35, 40 machinery, equipment,
furniture, merchandise £

EBHEIERI / fRER with, along with, a. No one except two customers was with her.
together with, aswell as, as much as, no ey b. He, like his brothers, has a hobby of hiking.
less than, rather than, more than, like, c. Helen, rather than her sister, is going to the party.
besides, but, except, in addition to £ d. More than one worker has been dismissed.
. Task 1 Choose the correct word for each of the
BUTIRN .
1. % there be I EIEE—RIIEY following sentences. ,
B, BB S RARER IR — ., 1. Either of the tools (are, is) used to repair this
WID:. . machine.
lzerfy'zzsr;bber a knife and two rulers 2. Not only the workers but also the manager (s,
2. ¥ ejther... or, neither... nor @ not are) against the decision.
only... but also IEZEFNFIERT, 1BI1E 3. These pairs of shoes (is, are) not of the same color.

hiE SEBERIEIEFRIT—E fUan:

: o 4. It seems to me that neither of the business
Either we or she is going to the party.

partners (is, are) entirely right on any issue.
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10.

. Some of the signs of failure (are, is) already
clearly visible.

. Most of the city budget, at least two-thirds,
(consists, consist) of water-related income
and expenses.

. Business English as well as Business Spanish

(is, are) taught at this college.

. The number of heartbeats per minute usually

(declines, decline) with age.

. Eighty percent of the students (comes, come)

from Japan.
Early to bed and early to rise (makes, make)
a man healthy, wealthy and wise.

Task 2 Choose the best answer to complete
each of the following sentences.

1.

. Either you or |

Theold  treated badly in some

countries.

A.is B. are C. has been D. was
. The secretary and driver ___ very busy

NOW.

A.is B. are C. was D. were
. Both the secretary and the manager

agreed to cancel the meeting.

A.has B.have C. are D. was

. Tom as well as his two friends invited
to the party.
A.was B.were C. have D. had

going to the manager’s

office after work.

A.am B.is C. are D. will

. Most of the old lady’s time _ spentin
watching TV and sleeping.
A.are  B.were C.was D. have been

. This is one of the best products that

sold this year.
B. has
D. have

A. have been
C. had been

Unit File

Vocabulary

complex cozy craft decoration
descendant dig in distraction elegant
embody etiquette fasten flavorful
isolated keep pace with lay out
lower measurement numerous
pricy pursue  rating recruit
regain tailor

Listening & Speaking

Describing products

Writing

Producing a catalog

Mini-project
Demonstrating the function of a product

Grammar
Subject-verb agreement

Look back through
this unit. Find more
words and phrases that
you think are useful.

8. Five thousand dollars _ quite a large
sum for him.
A.are  B.is C. were D. have
9. About 80 percent of thework ~ done
yesterday.
A.are B.is C. were D. was

10. Mr. Smith, together with his children,
just arrived.
B. has C.is

A. are D. have
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Unit Objectives

After studying this unit, you should be able to:
 register and prepare for a trade fair

o introduce a product

o demonstrate a product

o compare products

present products and market analysis findings
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Listening f]

I
TASK 1 Expo Registration -’.ﬁ%

I Warming-up Il Intensive Listening
Look at a poster of Guangzhou International Listen to the call again and tick (V) the
Beauty Expo 2011 and fill in the blanks with correct answer to each question.

relevant information.

1. What kind of booth does Alice want?
O A. Alarge one.
OB. A small one.
O C. A central one.

2. How much does the booth cost?
O A. 50,000 yuan a square meter.
O B. 15,000 yuan a square meter.
O C. 9,000 yuan a square meter.

3. Which of the following will Alice NOT do?

OA. Send an electronic form to the
Exhibition Center.

Time: 00 B. Download the application form from
the Exhibition Center’s website.
Place: O C. Print out and stamp the application
form.
Language Summary
Il Extensive Listening Read aloud the following questions used
Alice calls the Guangzhou International when registering for a trade fair.
Exhibition Center. Listen to the call and ) )
decide whether the following statements 1. What kind of booth would you like to
are true or false. Then write down the key book?

words to support your answers. 2. Can I reserve a space in the center?
3. How large is the booth?
1. Alice calls the Exhibition Center to reserve 4. What is the charge for the booth?
a ticket. 5. How do I get the registration form?
OTrue OFalse 6.

Do I need to print the form out?

2. Alice fails to make a reservation with the
receptionist.
OTrue OFalse
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HE
TASK 2 Event Preparations %

I Warming-up 2. Bill is satisfied with Alice’s work.

Suppose you are going to promote your OTrue OFalse

products at a trade fair. What preparations
will you make? Add as many as you can to
the following list.

I Intensive Listening

Listen to the conversation again and answer
the following questions.

1. How many handouts are printed?

2. When will the decoration be completed?

3. When will the display items and samples
arrive?

1. Printing product handouts
&P 4. What outcome does Bill want from the

Expo?
2.
3.
Language Summary
& Review the following questions concerning
preparations for a trade fair.
5.

1. How is the preparation for the Expo
going?

2. Have you printed the product
handouts?

3. How about the decoration of our booth?

4. What about the transport of the display
items and samples?

II Extensive Listening

Listen to a conversation between Alice
and Bill and decide whether the following
statements are true or false. Then write down
the key words to support your answers.

1. Preparations for the Expo concern Bill a lot.
OTrue OFalse
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Watching j|

OFAl0)

TASK 1 Product Introduction gt

I Warming-up I Intensive Watching
Have you ever used the following cosmetics? Watch the video clip again and complete the
Write their Chinese names on the blanks. following table.
Products Features
Face Cleanser  For men with skin;
High in ;

II Extensive Watching

46

Clean the skin gently without

Moisturizer Provide long-lasting moisture
to make your skin

Shaving Cream  Soften the beard for

Face Cleanser

Moisturizer

Shaving Cream

Makeup

Watch a video clip between Alice and
David at the Expo, and decide whether the
following statements are true or false. Then Language Summary
write down the key words to support your

Read aloud the following sentences for

answers. o .
describing cosmetics.
1. Alice tries to persuade David to buy her 1. It’s a face cleanser for men with sensitive
products. ki
OTrue OPFalse 2. It’s high in Vitamin E.
3. It can clean the skin gently without
2. David must be a very fashionable man. making it dry.
OTrue OJFalse 4. Tt provides long-lasting moisture to make

your skin smooth and healthy.

5. Itis full of natural ingredients.
6. It can soften the beard for a closer shave.




TASK 2 Product Demonstration

I Warming-up
Work in groups. Think of any personal care
product and demonstrate how to use it. Can
your group members guess what product
you are using?

Personal care product How to use it

II Extensive Watching

Alice is demonstrating how to use eye cream
to Tony. Watch the video clip and arrange the
following steps in the correct order.

1. Roll the eye cream under the eye from inner
corner to outer corner, one or two times.

2. Squeeze a small amount onto your
fingertip.

3. Gently pat the area for about 30 seconds.

4. Wash your face with water or a cleanser.

_—  — —

[m] el
=]

I Intensive Watching

Watch the video clip again and answer the
following questions.

1.

What functions does the eye cream have?

It can effectively reduce the appearance of
and

Why is usage of the eye cream important
to Tony?

The retailers must the procedure
for use.

Why shouldn’t you drag the skin while
rolling the eye cream under the eye?

It may result in
Why should you pat the eye area?

To allow the skin to completely
and help the facial muscles.

What will Alice and Tony probably do
tomorrow morning?

Have

Language Summary

Read aloud the following instructions on
how to use a cosmetic.

1.
2.

Wash your face with water or a cleanser.
Clean the skin before using any
cosmetics.

Squeeze a small amount onto your
fingertip.

Pat the area for about 30 seconds.
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Speaking j|

I Work in pairs. Suppose you need to call your
teacher to make an appointment for your
paper. Make some preparations by asking
questions that cover each of the following
items. Ask your partner to role-play the
teacher and answer your questions.

o Purpose (paper content, format, etc.)

« Time (available for you and your teacher) » Size . . Sh.ape

o Place (classroom or teacher’s office) * Material » Price
o Weight o Function
e Color

Il Work in pairs. Suppose one of your ) 1%
roommates is an overseas student studying
at your college. On the eve of an important
listening examination, you kindly remind
him/her of the things not to forget according
to the following list.

Work in groups. Describe the procedure
for one of the following tasks. Choose
representatives to give a demonstration to
the whole class.

o How to use a facial mask

o How to replace a cell phone battery

C O « How to transfer photos from a camera to

a computer

Things to Bring for Your Exam

o Photo ID
o A 2B Pencil
e A Pen

o An Eraser
o An FM Radio with Earphone

IIT Work in groups. Choose one of the following
products (or any product you have at hand)
and introduce it to your group members. They
may ask questions about the product. Refer to
the following list of items if necessary.
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Listening p,

@xE
TASK 1 Product Presentation [

I Warming-up II Extensive Listening
Tick (V) the items that are important to an Listen to a speech by Alice and decide
effective product presentation and explain whether the following statements are true

or false. Then write down the key words to
support your answers.

1. Alice is presenting her company’s latest
product.
OTrue OFalse

2. Alice uses statistics to support the claims
of the product.
OTrue OFalse

I Intensive Listening

Listen to the speech again and fill in the
blanks with the results of the clinical tests.

Improvement Percentage Time Used

Fine Lines
1. Target the right customers Skin Tone
Pore Size
2. Have samples of your product
Language Summary

. Use visual aids
Complete the following table by adding

) OO OO0

4. Use lots of text on your Powerpoint prefixes “non-, anti-, pre-” to the words in
Al e the left column to form new words.
visible —_ non-visible
5. Make your presentation creative . S
aging —_ anti-aging
damage —>»  pre-damage
6. Keep it short and memorable
tank —_
mature —_
smoker —_—
school —_—
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A
TASK 2 Market Analysis @i

I Warming-up
While making a market analysis, you may
need data presented in various forms.
Match each form with its corresponding
name.

Product Y

1. Line Chart |
3. PieChart | | 4. Bar Chart

2. Table Chart| |
[ ]

II Extensive Listening

Listen to the results of Alice’s market analysis
and tick (V) the correct answer to each
question.

1. What is Alice’s attitude toward the future
of men’s cosmetics?

O A. Positive.
O B. Negative.
O C. Neutral.
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2. Who is Alice most probably speaking to?
O A. Clients.

O B. Customers.
O C. Colleagues.

Il Intensive Listening
Listen to the speech again and answer the
following questions.

1. What’s the audience’s outlook on the future
of men’s cosmetics according to Alice?

2. How many respondents have never used
any cosmetics according to the survey?

3. Why are more and more men using cosmetics?

4. How fast will the male cosmetics market in
China increase in the future?

Language Summary

Read aloud the following sentences, paying

special attention to the expressions which

indicate number or amount.

1. ... two thirds of the respondents use facial
cleansers every day...

2. ... one quarter regularly use moisturizers.

3. ... eight of 100 respondents said they had
never tried any cosmetics.

4. ...will increase over 10 percent each year.




Watching pJ

TASK 1 Product Comparison

I Warming-up

What are your favorite personal care
products? Which brand do you prefer?

My favorite sunscreen/shaving gel is...,
because it’s cheap and keeps my face
moisturized.

II Extensive Watching

Watch a video clip between Bill and Tony
and tick (V) the correct answer to each
question.

1. How does Bill highlight the advantages of
his products?
O A. By boasting about his products.
0O B. By criticizing others’ products.
O C. By comparing his products with
others.

2. Which aspect of the products does Bill
NOT talk about?
O A. Quality.
O B. Price.
O C. Delivery.

[=]

(=]

Il Intensive Watching

Watch the video clip again and tick (V) the

information mentioned.

Advertising

O A world-class research center

Quality O Excellent experts

00 Wonderful equipment

oTv

0 Radio

O Newspapers
0O Magazines

O Fancy

Packaging [J Simple

O Classic

Language Summary

Review the following sentences concerning
comparison.

1.

... 'm here today to know more about
your products...

. ... you will be more confident about our

products after you know more about
them...

What are the advantages of your products
compared with your competitors’?

Your prices must be much higher than
your competitors...
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[EEAE
TASK 2 Quality Control %%

I Warming-up

What do the following abbreviations stand
for? Discuss with your partner and fill in the
blanks with proper words.

QC — AQuality Control
IQC —
IPQC —
oQC —
FQC —

II Extensive Watching
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Watch another video clip between Bill and
Tony and decide whether the following
statements are true or false. Then write down
the key words to support your answers.

1. Bill’'s company has a system to control
product quality.

OTrue OFalse

2. Tony doesn’t have confidence in the safety
of Bill's products.

OTrue OFalse

Il Intensive Watching

Watch the video clip again and tick (V) the
correct answer to each question.

1. What does IQC check?
O A. Incoming materials.
O B. Finished products.
O C. Manufacturing processes.

2. How does Bill's company ensure product
safety?
O A. By testing products on animals.
0O B. By developing safety technologies.
O C. By conducting human experiments.

3. What will Bill's company do if a customer
has an allergy after using its product?
O A. Make an apology to the customer.
O B. Recall the product from the customer.
O C. Return the money to the customer.

Language Summary

Read aloud the following sentences

concerning quality control.

1. ... what measures have you taken to control
the quality of your products?

2. ... we have a quality control system, not just
single measures.

3. All incoming materials have to pass our
IQC before entering our production line.

4. IPQC stages in our production line allow
inspection of every finished product.




Speaking p,

I Read aloud the following expressions

about giving a presentation and
classify them according to their
functions. Then, choose one sentence
from each group to make a logical
mini presentation.

. Thank you for listening.

. Could I have your attention, please?

. Don't hesitate to ask any questions.

I'd like to present some information about...
. Good morning/afternoon, everyone!

. Ladies and gentlemen, attention please!

. Thats all T have to say about...

. There’s a lot more I can say about... but
time is limited.

9. Thank you for giving me the opportunity
to tell you about...

10. If you have any questions, I'd be delighted
to answer.

11. It's my pleasure/honor to present you...

Getting people’s
attention

Starting
a presentation

Finishing
a presentation

Il Work in groups. Discuss the following

chart and make an oral summary of it. Your
summary should include:

o adescription of the chart
« an analysis of the data
o aconclusion

Market Share of Men’s Cosmetics in China in 2010

7%
16%

4% 2%

26%

W facial cleanser
B face cream

O shaving gel
O sunscreen

m perfume

45%

m others

Il Work in pairs. Compare a product that

you both have (a mobile, a schoolbag, an
electronic dictionary, a cap, a pair of glasses,
etc.) by making oral sentences that cover
all the comparative relations. The following

table is for your reference.

Pointsto Be| Comparative Sentence Patterns

Compared Relations

size equal comparison |... as... as

color unequal ... not as (so)... as...,

weight comparison more... than...

price t.he same as...,

e similarity & similar to...
difference ... different from...,

... differ from...

IV Work in Pairs. One student explains the
process and the other asks questions with
reference to the following flow chart of
purchasing quality control.

Purchasing

Search Supplier‘

—

1QC Checking

1,

Pass

N
Return to Supplier

lY

In Stock ‘

53



Project Guidelines

TASK DESCRIPTION

This project aims to go through major

tasks related to product. The whole STEP One

project is divided into three steps. Step
One is about product introduction
and demonstration. Step Two focuses
on product comparison. Step Three
relates to market analysis.

Please follow the TASK DESCRIPTION
to complete the project.

Organize a group of 4-6 students in your class;

Select one portable product that most members have,
such as a cell phone, a digital camera, an MP4 player, an
electronic dictionary, etc,

Each member brings their product to the class and
introduces it to the group;

Demonstrate how to use it to the group as well.

STEP Two

Put all the products together and compare them with
each other in terms of

4 Appearance;

¢ Function;

¢ Ease of operation.

STEP Three

Self-Assessment

Rate your progress in this unit.

I can make a reservation orally.

I can describe the material, function, color, shape, etc. of a product.

Each member searches for information about the future
of the product’s market and brings it to the class;

Using the information collected, discuss the feasibility of
starting a business with this product;

Write a simple report and present it to the class.

I can demonstrate and explain how to use a product.

I can make a comparison.

I can make a presentation on a product or a market analysis.

* Distinction, Merit, Pass, Fail
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Unit File =

1 New Words & Expressions

Listening 1/ TASK 1

Listening 2/ TASK 1

expo /'ekspav/ n. B i%

registration / redzi'stretfon/ n. ¥t ; EiT
booth /bu:/ n. $Efz; /)\E]

download / daun'loud/ v. T

stamp /stemp/ v. 2=

contact /'kontekt/ v./n. BER ; $Efd
printout (i+&#L) FTENH

Listening 1/ TASK 2

event /i'vent/ n. E1; INH

handout /'haendauvt/ n. ENRI G ; X
cosmetics /koz'metiks/ n. (pl.) L5
decrease /dr'krizs/ v. 5205 RN BEAE

Watching 1/ TASK 1

specific /spr'sifik/ a. FEATABEHRAY; HHEM
cleanser /'klenzo(r)/ n. &35 5

sensitive /'sensitiv/ a. BUERHY; ZZHEN
vitamin /'vaitomm/ n. E4 &, ey
moisturizer /'maistforaiza(r)/ n. JARKEE ; RITTE
lasting /'la:stiy/ a. FF AR

moisture /'maistfa(r)/ n. 7K4>; BE

cream /kriim/ n. 58 ; ¥

feature /'fiitfo(r)/ n. 451 ; &

soften /'soffon/ v. () FZf; () ik
pamphlet /'pemflit/ n. /\ifF

to be honest Z3ijE, HELER

Watching 1/ TASK 2

extend /ik'stend/ v. ZE4L; TEK

age/eds/v. (f#) &EE

visible /'vizobl/ a. EFALEY; TTILAY; BMH I
clinical /'klmikal/ a. Iffi R

tone /toun/ n. & if; i

reduction /ri'dakfon/ n. & /0, BEAE

pore /pai(r)/ n. EFL; /hFL

carry out 3Eis; 1T

Listening 2/ TASK 2

analysis /o'nzlosis/ n. 47; B4
confident /'konfidont/ a. B15HY
survey /'saiver/ n. [0)%:

Isa'ver/ v. HE
conduct /kon'dakt/ v. #47; i
respondent /ri'sppndont/ n. ( HSIFE ) HEE;

(EBEE) EEA
rate /rett/ n. J & ; tbEK
v. RIDER; M

goldmine /'gould mam/ n. €% ; EE

Watching 2/ TASK 1

highlight /'harlart/ v. 383 ; f# 5
innovative /'mouvertrv/ a. BIFTHY; EFHH
guarantee / geeron'ti/ v. fRIE; 1B{R
classic /'klesik/ a. 2 884y; HIEH
compare with tbE; XfBR

Watching 2/ TASK 2

demonstration / demon'stretfon/ n. JE7R; 7RSE
potential /pau'tenfal/ a. FEZERY; T BEHY
makeup /'metkap/ n. {0 G HBL

effectively /i'fektivl/ ad. B3

retailer /'risterlo(r)/ n. EE® (5 )

procedure /pra'si:dzo(r)/ n. T ; EFF; F4LE
squeeze /skwiz/ v. 57 [E&; EE

amount /o'maunt/ n. £%1; #HE

fingertip /'fingatip/ n. F§L

inner /'ma(r)/ a. AEFAY, Em@EAY; AOH, DRE
pat /pet/ v. 1510, BFT

absorb /ob'zob/ v. UL ; B HERE
detailed /'dizterld/ a. FEAAEY

be aware of HIi&E, =IRZ|

be familiar with Z3&, WA

resultin §3t, Z£RE

measure /'me3a(r)/ n. ¥Ee; IMk

incoming /'m kammy/ a. IEFiAHY; EFEAE
process /'proses/ n. Tf7; 1372

allergy /'elodzl/ n. I BUAE

recall iko:l/ v. BEl; [EI4E#; Wi

indicate /'mdikert/ v. 87~ ; F1f; B

IQC (Incoming Quality Control) ##REKK
stand for XF&k; K- HBEERIN

IPQC (In-Process Quality Control) 4 =T i2#6%
what if fNR-----FEARF

55



Unit File

2 Language Focus

Functional Phrases
Expo Registration

What kind of booth would you like to book?

Can I reserve a space in the center?

How large are the booths?

What is the charge for the booth?

Please download the application form from our official
website, fill it in and send it to us within one week.

Event Preparation

How is the preparation for the Expo going?

Have you printed the product handouts?

How about the decoration of our booth?

What about the transport of the display items and
samples?

Product Features

It’s a face cleanser for men with sensitive skin.

It’s high in Vitamin E.

It can clean the skin gently without making it dry.

It provides long-lasting moisture to make your skin
smooth and healthy.

It can soften the beard for a closer shave.

Product Demonstration

Wash your face with water or a cleanser.
Clean the skin before using any cosmetics.
Squeeze a small amount onto your fingertip.
Pat the area for about 30 seconds.

Numerical Expressions

... two thirds of the respondents use facial cleansers
every day...

... one quarter regularly use moisturizers.

... eight of 100 respondents said they had never tried
any cosmetics.

... will increase over 10 percent each year.

Product Comparison

I'm here today to know more about your products...

... you will be more confident about our products after
you know more about them.

What are the advantages of your products compared
with your competitors'?

Your prices must be much higher than your
competitors....
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Quality Control

... what measures have you taken to control the quality
of your products?

... we have a quality control system, not just single
measures.

All incoming materials have to pass our /IQC before
entering our production line.

IPQC stages in our production line allow inspection of
every finished product.

Useful Expressions
How is... going?
Well done.
Here you are.
Is there anything | can do for you?
I'm thinking of...
I mean...
It's my great honor to...
What do you mean by...

3 Cultural Notes

% Men's cosmetics consumption
Generally speaking, men in developed countries
spend much more on cosmetics than men in China.
The cosmetics they use include facial cleanser, facial
cream, moisturizer, sunscreen, shaving gel, perfume,
etc, while the cosmetics Chinese men use are
mainly confined to facial cleanser and face cream.
With the development of the economy, the Chinese
are becoming more aware of their appearance
and the consumption of men’s cosmetics has been
increasing rapidly in recent years.

* Testing cosmetics on animals
Itis a form of animal testing to ensure the safety
of the products for use by humans. Because of the
harm done to the animal subjects, this testing is
opposed by animal rights activists and others, and
is banned in many countries of the European Union.



4 Business Notes

* Guangzhou International Beauty Expo

It is jointly organized by Guangdong International
Exhibitions Ltd. and Guangdong Beauty & Cosmetic
Association. Started in 1989, the Expo is the longest
established and the most influential beauty trade
event in China. It has taken place twice a year since
1996, with the edition in spring 2011 being the
34th edition.

Product promotion

It is one of the four elements of marketing mix
(product, price, promotion, distribution). It is the
communication link between sellers and buyers

for the purpose of influencing, informing, or
persuading a potential buyer’s purchasing decision.

Product presentation

Product presentations are an important part of
selling your products to the prospective customers.
In many cases, this will be the customer’s first
impression of your company and potentially your
products. First impressions are critical. Proper
preparation is vital to presenting your products
in the best light possible. It is also important to
know your audience and tailor your presentation
accordingly so as to address their needs and give
them a good first impression.

% Market analysis

It is the investigation of aspects (e.g. size, age,
location, competitors) of a market to determine the
factors that will help a company improve sales and
profitability. It covers the market size (current and
future), market growth rate, market profitability,
distribution channels, market trends, key success
factors, etc.

Quality control

It is a process through which a business seeks

to ensure that product quality is maintained or
improved and manufacturing errors are reduced or
got rid of. Quality control requires the business to
create an environment in which both management
and employees try hard for perfection. This is

done by training personnel, testing products, and
creating standards for product quality.

Product recall

It is a request to return to the maker of a product,
usually due to the discovery of safety issues. The
recall is an effort to limit responsibility for corporate
faults and to improve or avoid damage to the
public. A country’s consumer protection laws will
have specific requirements in regard to product
recalls. The firm may also initiate a recall willingly.



Supplementary Listening & =

I Listen to five short dialogs and choose the

best answer to each question.

1. O A. The cameras price.
(0 B. The camera’s special features.
O C. The cameras specifications.
. The camera’s manufacturer.
O D. The cam

2. O A. Quality is more important.
O B. Customers are more important.
(0 C. Appearance is more important.
O D. Quality is less important.

3. OA. It’s expensive.
O B. It’s large in size.
O C. Its beautifully designed.
O D. Its complicated.

4. O A. Supply exceeds demand.
O B. People like hot cakes.
O C. Cakes sell better than TV sets.
O D. The TV sets sell fast.

5. O A. Bargain with the man.
O B. Pay the bill.
O C. Show how to use the model.
0O D. Make a model.

II Listen to a conversation and answer the

following questions.

1. What are the selling points of the toys?

2. Where can information on all the products
be found?

3. How long is the warranty period?

Il Listen to a conversation about a mobile

phone and fill in the following table.

Standby
Time (day)

Weight
(gram) (inch)

Screen  Price
(yuan)

IV Listen to a speech at a training session
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and fill in each of the blanks with the
missing information.

Firstly, 1

. When

customers have very little knowledge about a
new product and give no active response to it,
a timely promotional activity can make them
purchase within a shorter period.

Secondly, 2

. When

competitors are pushing their products in a
big way, a slow response will lose you a large
proportion of market shares that you already
have.

Thirdly, 3

. When
customers are browsing a large number of
similar products, and hesitating in making
a final decision, timely promotion of your
products will bring an unexpected effect.

V Listen to a senior salesman’s experience and

decide whether the following statements
are true or false. Then write down the key
words to support your answers.

1. You can successfully sell anti-wrinkle
products to ladies in their early 20s.
OTrue OFalse

2. Passion is an important element when
presenting a product.
OTrue OFalse

3. Visual aids are necessary for a product
presentation.

OTrue OFalse

4. Make your presentation as long as possible
so that people can memorize it.
OTrue OFalse

5. Cover the general aspects of your cosmetics
because most people know a lot about
cosmetics.

OTrue OFalse




0/ MProduct

Workplace Scenario

BEIB: HEZ (Vivian)., 48 (John ) SHAZEIEDE (Mark) ESINEITICH~
iAo

(RFE I 2 m fA £ )

Vivian: AT E—RE=MH T RRENEE, B8 TINE P20, X — RIS
PR 75 07N N

Mark: FAIEZEHATEAZE, SFEEFELZEHER, RS2

John: FWAESSEIFE NG EE, 2008 F0 5 Bia &) KESLH TRER S

Mark: J2f, FPTXAERZTREAIR AR T o

John: =G IWE? A 4K A TG

Mark:  WIFFRATAT LAY B B A QA — S8 ., b — SR RURRIR A 7™ i .

Vivian: B8, F0Hial Al S EDTER .

John: fRAGEHIEN. WIARITHKRE, HATLEAERITNEFNE—F.

Mark: 470, THF—BIER RARAL IR A TR . SOREFRATAT DL R B R4 ™ ik it

Vivian: WX E E 232 2K P RN

John: FAHEEG L SIUTTRIATE S, LEIRATH™ WA STLFRTE, e S5aHMETE,

2

Scenario: Vivian and John are discussing new product development with their colleague, Mark
from the R&D Department, in the conference room.

(You will play the role of John. )

Vivian: Our last product used cloisonne design, which is well received by many overseas customers.
Does the R&D Department have any new ideas for the new product?

Mark: We're considering using famous Chinese paintings, or designs similar to auspicious clouds.
What do you think?

John: I think the cloud designs might be a good idea. Such designs were used for the Beijing 2008
Olympic Games torch.

Mark: Yes, our customers may be familiar with this pattern.

John: What about the shape of the product? Any new ideas?

Mark: Maybe we could imitate some ancient Chinese tableware, and design products with unique
shapes.

Vivian: We could try to fully integrate ancient and new Chinese elements.

John: Great suggestion! After the preliminary designs are out, we can give our clients an initial
viewing.

Mark: OK, please send me their feedback as soon as possible. That would allow us to adjust the
product design in time.

Vivian: I think this kind of design will definitely be welcomed by customers.

John: We'll combine traditional culture with modern elements, so that our products not only
reflect cultural heritage, but also keep pace with the times.
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Wisdom of China
Intelligent Manufacturing in China

The four great inventions of ancient China—compass, papermaking, gunpowder, and
printing—truly inspired and changed the world. China today still shapes and transforms
the world with its wisdom and technology. High-tech products keep emerging in an endless
stream, showcasing “intelligent manufacturing from China.”

Zuchongzhi 2.1, a quantum computing system made in 2021, is probably one of the most
powerful quantum computers in the world. A supercomputer so fast, it can complete complex
calculations—which would take a typical supercomputer about eight years to do—in about an
hour. It can be used in various areas including weather forecasts and big data optimization.

The unmanned submersible, haidou 1, has broken several world records, showing that
China’s unmanned submersible technology and equipment have entered a new stage, becoming
a world leader in this field.

From the inventions of ancient China to those of modern China, we see how inventive and
innovative Chinese people are. China can make greater contributions to the world in the years
to come.

Q1: Think about and discuss when “Intelligent Manufacturing in China” has started.
Q2: Do you know about any other contributions that China has made to the world?
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RIVEZEZRIET ($=)
RIVERERIET (B=hR) BER

RIVEZEZRIET ($=hR) VRIR

B ESEE TR FRR (5= )

RIVEREZE2 (B=hR)

RIVERETIE2 (B=hR) EER

978-7-5213-3327-5(01) 46.9 2022.5

978-7-5213-3329-9(01) 56.9 2022.5

978-7-5213-5097-5
978-7-5213-3441-8

56.9 2024.6
34.9 2022.5

978-7-5213-3442-5(01)  48.9  2022.10

978-7-5213-3443-2(01) 58.9 202210

BRI EZREEE2 ($=IR) VRIR 978-7-5213-5098-2 58.9 2024.6
BRIV RS ETOE2 AT F M (38=hR) 978-7-5213-3633-7 36.9 2022.8
BRIV E B8RS (B=mR) 978-7-5213-3631-3 72.9 2022.9
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978-7-5213-3648-1

74.9 202210

MImRHBEE1 (B=hR ) 978-7-5213-4489-9 49.9 2023.6
MImREIR1 (B=hR) VRIR 978-7-5213-4360-1 609 2023.6
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MImREFe2 (B= ) HInHEH 978-7-5213-4493-6 79.9 2023.9
BRUVESIERRFA (2R ) 978-7-5213-4356-4 34.9 2023.5
BRIZERRZE ($B=m) 978-7-5213-3210-0 42.9 2022.7
IIARBREER AT EFMN (=) 978-7-5213-4199-7 878 2022.7

R SEZARNRITEE (5= )

978-7-5213-5138-5

45.9 2024.12

R SERIEEET ($B=hR) 978-7-5213-5112-5 9.9 2024.6
R SEBIESEIE2 ($=hR ) 978-7-5213-5123-1 38.9 2024.7
ITZE (B=hR) 978-7-5213-41562-2 45.9 20231
ITSOER RIS (B=hR ) 978-7-5213-4174-4 32.9 20231

HEBZE (B=hR)
HMEBZIETZ R T EFM (5B =hR )
RERE (B=hR)

978-7-5213-2284-2(01) 46.9 20211

978-7-5213-2463-1

29.9 2021.4

978-7-5213-2285-9(01) 46.9 20211

61



- 20249MEHEF SRR TITER IV ZE RY BN 4R -

0 T

62

IRERE A METHEFM (=)
EiPsE (5=R)
EIPEER AT AT (B=R)
E ($=h)
ZRTOEF MG FM (F=IR)
TEEE (B=hR)
TEIEFMAMETEFM (=)
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